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ABSTRACT

Influencer marketing is a powerful method that uses the popularity, credibility, and influence of social media
influencers to promote brands, products or services to engaged audiences. Influencers have a positive impact on
customer acquisition and sales. Brands can use influencer marketing practices to connect with their target
audience and achieve their marketing goals. This paper is based on available literature and research material
published in journals, books, websites, and blogs. The present paper gives clear picture regarding influencer
management. The definition of influencer is "Influential Marketing" (IM) is the most important new marketing
approach in a decade for professionals at the forefront of purchasing decision making. In this paper, we give a brief
overview of the concepts and practices of Influencer Marketing (IM). This paper discusses the practices and
strategies of IM and discusses how brands and marketers can effectively use the power of influence to connect
authentically with target audiences and achieve marketing objectives

INTRODUCTION

The concept of "influencer marketing" is often associated with the rise of social networking, but its roots go back
centuries. Even between 100 BC and 400 AD, Roman gladiators achieved fame and influence by advertising for
products such as wine, oil, and clothing. In 1931, Coca-Cola began influencer marketing by introducing the iconic
Santa figure we recognize today. In 2010, social media platforms, including Facebook, encouraged brands to
connect with consumers in more authentic and unique ways. Reality TV has also harnessed the power of social
media. Contemporary society looks to social media influencers for guidance in the decision-making process.
These influencers have established themselves as authority figures in specific niches, consistently sharing content
on the platforms of their choice, and amassing a dedicated following of individuals. Participants value their
opinions. Brands are now prioritizing social media influencers for their ability to set trends and effectively
convince consumers to buy proven products. Events in 2020 have broadened influencer reach, highlighting
communities that focus on diverse personalities — characterized by generosity, social values and altruism — while
pushing brands to adjust their strategies accordingly.

In recent times, influencer marketing has gained prominence as an evolution of word-of-mouth campaigns. As
consumers move to social media platforms, organizations recognize the importance of leveraging partnerships
with influencers to reach their target audience.

The majority of brands today have adopted various forms of influencer marketing (IM). This approach to
marketing has upset the traditional landscape and ushered in a new wave of freelancers and entrepreneurs. It has
also increased awareness among consumers looking for independent recommendations and testimonials, as
evidenced by the proliferation of online rating and review platforms. See how many of us now check TripAdvisor
before choosing a restaurant or hotel. Influencers use a variety of looks, but the successful ones are the ones who
maintain authenticity and resonate with their audience. Contemporary influencer marketing allows everyday
individuals to gain influence by expressing their unique passions and interests. The journey of an influencer is an
ever-evolving one, especially as e-commerce provides a powerful way for influencers to not only advocate for
others, but also establish their brands. their own.
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For some brands, their significant achievements have come from influencer marketing. This strategy turned
ordinary people into influencers by leveraging their genuine enthusiasm and areas of expertise.

OBJECTIVE OF THE STUDY
To understand the concept of influencer marketing
To know Types of influencers in market
To understand Importance of influencer marketing
To know the Strategies of influencer marketing
To know the principles of influencer marketing
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RESEARCH METHODOLOGY

This paper is based on secondary data published in journals, books, websites. Based on available literature and
research material, the present paper gives clear picture regarding influencer marketing.

MEANING OF INFLUENCER MARKETING
Influencer: An influencer is someone who has the power to influence the purchasing decisions of others because
of their power, knowledge, position, or relationship with the audience, followers in a particular niche that he or
she actively interacts with. The size of what follows depends on the size of its topic in the niche.

Types of

influencers

—
1 1 1

I
Mega- Macro- Micro- Nano-
Influencers Influencers Influencers Influencers

Mega Influencers
They are celebrities or celebrities with millions of followers. They have a wide reach but may not attract as wide
an audience as smaller influencers.

Macro Influencers
With a following number of hundreds of thousands to millions of people, macro influencers have significant reach
and often specialize in a particular niche.

Micro-Influencers
Micro-influencers typically have a few thousand to tens of thousands of followers. They have a more engaged and
dedicated audience, which helps them market their niche effectively.

Nano Influencers

Nano influencers have a smaller number of followers, usually in the range of a few hundred to a few thousand.
They are very focused on specific niches and have a personal and genuine connection with their audience.
Definition of Influencer Marketing "Influential Marketing is the most important new marketing approach in a
decade for professionals at the forefront of purchasing decision making. The word Influencer can be defined broad
meaning is the power to influence a person, thing, or course of events” (Brown and Hayes 2008). Today there are
many different types of influencers, not just celebrities who are celebrities. reputation, depending on the target
market segment vloggers, bloggers, podcasters can be an option as they are very influential (Chakti 2019).

Influencer marketing is the process of identifying, engaging, and supporting conversation makers with customers
of emerging fashion brands used in public relations initiatives (Glucksman 2017). Influencer marketing is one of
the marketing strategies using social media platforms. Furthermore, the role of influencer marketing can be used
to effectively improve brand image (Brandi Image) and increase brand awareness among consumers (Hariyanti

-—-- € 2023 EPRAECEM | https://eprajournals.com/ | Journal DOI URL: https://doi.org/10.36713/epra0414 -—----- 7


https://doi.org/10.36713/epra0414

+~"~ " EPRA International Journal of Environmental Economics, Commerce and Educational Management
.(N Journal DOI: 10.36713/epra0414 |ISI L.F Value: 0.815|SJIF Impact Factor (2023): 8.153 ISSN: 2348 — 814X
- Volume: 10 | Issue: 8| August 2023

dan Wirapraja 2018). Influencer marketing is also defined as an up-to-date approach to marketing and public
relations, where it targets the people that potential consumers look to for information (Nisrina 2019).

Influencer marketing is one of the most effective marketing strategies, this strategy using the growth of internet
using social media can also increase consumer trust through rating. product price, whether the product already has
a brand image or a new product. In line with a literature review conducted by Glucksman, influencer marketing
has put together a process of identifying and engaging individuals to build conversation with the brand's
customers. This marketing strategy is trending and used to increase sales as social media can easily market
products (Glucksman 2017).

Principles of Influencer Marketing
The principles of influencer marketing revolve around building authentic relationships with influencers and their
audiences to effectively promote a brand or product. Here are some key principles of influencer marketing:

—
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1. Authenticity: Authenticity is the core of influencer marketing. Brands should work with influencers who are
genuinely in line with their values, products and target audience. Influencers should encourage the sharing of
honest and sincere opinions about brands and products.

2. Transparency: Transparency is essential for influencer marketing. Influencers must disclose sponsored or paid
partnerships in order to maintain trust with their audiences and comply with advertising regulations.

3. Relevance: Influencers must be selected on the basis of their relevance to the market niche and target market
of the brand. Partnering with influencers who have a natural connection with the brand ensures that the content
feels organic and resonates with the audience.

4. Value exchange: Influencers should receive fair compensation or valuable incentives for their efforts to
promote the brand. Brands should offer influencers something of value, such as financial compensation, exclusive
experiences, free products, etc.

5. Creativity: Encourage influencers to create content and messages. Innovative and engaging content can capture
the attention of the audience and distinguish the brand.

6. Long-term partnerships: Building long-term relationships with influencers can be more beneficial than a
single campaign. Long-term partnerships foster stronger relationships with audiences and help influencers become
more familiar with the brand.
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7. Measurable objectives: Set clear and measurable objectives for influence marketing campaigns. Define key
performance indicators (KPIs) to determine the success of campaigns such as reach, engagement, conversion, or
brand sentiment.

8. Compliance with the regulations: Ensure that influence partner partners comply with advertising regulations
and guidelines in the relevant regions. This includes proper disclosure of sponsored content and compliance with
any specific guidelines established by the platform.

9. Diversification: Consider working with a mix of types of influencers, including macro influencers, micro
influencers and nano influencers. Each category brings unique advantages in terms of audience size, participation
and targeting.

10. Monitoring and Analysis: Monitor and analyse the performance of influencer marketing campaigns in a
continuous manner. Use data and insights to optimize future strategies and maximize ROI. In summary, successful
influencer marketing is based on real relationships, transparent practices and the creation of relevant content.
Based on these principles, brands can effectively use the influence of influencers to connect with target audiences
and achieve marketing goals. Practices or strategies of influencer marketing

Purpose of Influencer Marketing

Influencer marketing is a powerful method that uses the popularity, credibility and influence of social media
influencers to promote brands, products or services to engaged audiences. The main objective of this strategic
marketing method is to achieve several important objectives:

1. Reaching a Targeted Audience: Influencers have dedicated followers who share certain demographics or
interests. By collaborating with the right influencers, brands can reach their target audience more effectively.

2. Building Trust and Credibility: Influencers have already earned trust and credibility among their followers.
When they support a product or service, they are considered to be personal recommendations that are more
important than traditional advertising.

3. Increasing Brand Awareness: Influencers can introduce a brand or product to a wider audience and increase
awareness and visibility in a way that traditional advertising can't achieve.

4. Driving Engagement and Conversions: Influencers who are engaged and loyal followers are more likely to
interact with the content sponsored and to become customers. Influencer marketing has a positive impact on
customer acquisition and sales.

5. Humanizing the Brand: The collaboration with influencers adds a human touch to marketing efforts. By
presenting actual experiences of products, influencers make the brand more relatable and accessible.

6. Creating Authentic Content: Influencers are content creators with talent, and their support takes the form of
creative and authentic content. This type of content is more likely to resonate with audiences and to be shared.

7. Providing Social Proof: Positive reviews and endorsements from influencers serve as social evidence, reassure
potential customers that the brand or product is worthy of consideration.

8. Enhancing SEO and Online Presence: Working with influencers can generate links and mentions, improve
brand search engine rankings and overall online visibility.

9. Capitalizing on Trends: Influencers are often early adopters of trends, which allows brands to remain relevant
and connected to the latest developments in their industry.

10. Testing and Launching New Products: Influencer marketing can be a valuable tool for product launch and
testing. Influencers can provide feedback and insights to the audience to improve brands' offerings. In general,
influencer marketing aims to use social influence and word-of-mouth marketing to promote products and services
more authentically and in a more personable way and to create a deeper connection with consumers. Through
strategic partnerships with influencers, brands can achieve their marketing goals and create lasting impact for their
target audience.
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Strategies /Practices of influencer marketing:

Define Objectives:

Engage with the
Audience

Foster Long-term
Relationships:

Track ROl and

Adjust Strategy:

Encourage User-
Generated
Content (UGC):

Monitor and
Measure
Performance
Ensure FTC
Compliance

The practices of influencer marketing encompass a series of steps and actions taken by brands and marketers to

Identify Relevant
Influencers:

Build
Relationships:

Create a Campaign
Strategy:

Set Budget and
Compensation

Create Engaging
Content

plan, execute, and evaluate successful influencer campaigns. Here are some key practices of influencer marketing:

1. Define Objectives: Clearly outline the objectives of the influencer marketing campaign. Whether it's increasing
brand awareness, driving sales, or reaching a new audience, having well-defined goals is essential for measuring

SucCcess.

2. Identify Relevant Influencers: Research and identify influencers who align with the brand's values, target
audience, and niche. Use tools or platforms that help find suitable influencers based on their demographics,

engagement rates, and content style.
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3. Establish relationships: Establish authentic relationships with influencers by engaging in their content, sharing
their posts and showing genuine interest in their work. This helps to build a relationship and makes it more likely
that influencers are considering collaborating.

4. Develop a campaign strategy: Develop a comprehensive campaign strategy that highlights the key messages
of the campaign, the content theme, the launch timetable and the audience's call for action.

5. Budget and compensation: Determine the budget for influencer campaigns, including influencer
compensation. Compensation can be in the form of financial compensation, free products, exclusive experiences
or a combination of these.

6. Create engaging content: Collaborate with influencers to create engaging and authentic content that reflects
the brand's values and the audience. Content may include posts, stories, videos, reviews and more.

7. Ensure compliance with the FTC: Adhere to advertising regulations and ensure that influencers disclose their
sponsorship partnership with appropriate hashtags or labels, as required by the Federal Trade Commission (FTC)
or the relevant regulatory bodies.

8. Monitoring and Measuring Performance: Continuous monitoring of influencer campaign performance with
key metrics such as reach, engagement, clicks, conversions and feelings. Analyse the data to understand what
works best and what can be improved.

9. User-generated content (UGC): Encourage influencer audiences to create and share user-generated content
related to brands and products. UGC can broaden the reach of the campaign and build a community around the
brand.

10. Follow ROI and adjust the strategy: Calculate the ROI of the influencer marketing campaign on the basis
of pre-defined objectives. Use the information collected to refine future influencer marketing strategies.

11. Strengthen long-term relationships: cultivate long-term relationships with influencers who have proved to
be effective brand advocates. Long-term collaborations can lead to a more consistent and authentic brand
promotion
12-Engage with Audience: Monitor and engage the public's comments and feedback on influencer posts. The
responses to comments and the interaction with the audience show that the brand value its customers and promotes
a positive brand image. By implementing these influencer marketing practices, brands can use the power of
influencers to connect authentically with their target audience and achieve their marketing objectives.

CONCLUSION
The goal of the study is to know about influencer marketing. Influencer marketing has become an important and
effective strategy in the digital marketing landscape. Its ability to harness the authenticity, credibility, and targeted
reach offered by influencers has made it a valuable tool for brands looking to connect with their audience.
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Surname. The current widespread adoption of influencer marketing in various industries highlights its relevance
and impact.

Looking ahead, the future of influencer marketing looks bright. As new social media platforms continue to emerge
and user preferences evolve, influencer marketing is poised to diversify and expand its reach. The rise of micro-
influencers, coupled with an emphasis on long-term relationships, indicates a move towards more integrated and
authentic campaigns.
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