A EPRA International Journal of Environmental Economics, Commerce and Educational Management
ng‘*:’ Journal DOI: 10.36713/epra0414 |ISI L.F Value: 0.815|SJIF Impact Factor (2024): 8.481 ISSN: 2348 — 814X
Volume: 11 | Issue:10 |October 2024

THE FACTOR INFLUENCE OF MARKETING THROUGH
SOCIAL MEDIA

Mr. S. Muruganantham!, N. Akash Krishna?, R. Gokulan?, R. Logeshkumar*
P. Sanjay®
! Assistant professor, Department of Commerce with Information Technology,
Dr. N.G.P Arts and Science College, Tamil Nadu, India

Student, Department of Commerce with Information Technology, Dr. N.G.P Arts and Science College,
Tamil Nadu, India

IStudent, Department of Commerce with Information Technology, Dr. N.G.P Arts and Science College,
Tamil Nadu, India

‘Student, Department of Commerce with Information Technology, Dr. N.G.P Arts and Science College,
Tamil Nadu, India

IStudent, Department of Commerce with Information Technology, Dr. N.G.P Arts and Science College,
Tamil Nadu, India

ABSTRACT

In today's digital age, marketing through various media channels has become a crucial strategy for businesses to
reach their target audience effectively. This study aims to investigate the impact of marketing through media on
consumer behavior, brand perception, and overall business success. Marketing is the cornerstone of any successful
business strategy, serving as the conduit between products or services and target consumers. This study aims to
encapsulate the multifaceted landscape of marketing, channels, and impacts on consumer behavior, conveying
information through networks.
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INTRODUCTION
In today’s period, marketing through media has emerged as a vital component of any successful business strategy.
Media channels encompass a wide array of platforms, ranging from traditional outlets such as television, and radio, to
modern digital mediums like social media, websites, and mobile applications. These channels serve as conduits
through which businesses can disseminate their messages, engage with their target audience, and ultimately drive
consumer behavior.

In today's hyper-connected and rapidly evolving marketplace, the role of marketing has become more crucial than
ever before. The landscape of marketing has undergone significant transformation in recent years, driven by
advancements in technology, shifts in consumer behavior, and changes in market dynamics. Traditional marketing
channels such as print advertisements, television commercials, and direct mail campaigns have been supplemented
and, in many cases, eclipsed by digital platforms and online channels. The rise of social media, search engine
optimization (SEO), email marketing, and content marketing has democratized marketing, providing businesses of all
sizes with the opportunity to reach and engage with their target audience on a global scale.

India holds a significant position in the realm of online marketing, both in terms of its burgeoning market size and its
influence on global digital trends. India has witnessed a remarkable surge in internet penetration in recent years, driven
by factors such as affordable smartphones, cheaper data plans, and government initiatives like Digital India. Overall,
India's prominence in online marketing is characterized by its large and diverse online audience and rapid digital
adoption.
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PROFILE OPTIMIZATION

Accurate, complete, active, links to
website and has CTA

POSTING

Useful, entertaining, relevant posts,
photos, videos, lives, stories

MEDIA
Like, share, comment, and follow

M A R K ET I N G customers, followers, influencers.

FUNDAMENTALS
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Social Media Marketing

Social media marketing is a form of digital marketing that involves using social media platforms to promote products,
services, or brands. It leverages the vast user bases and interactive features of platforms like Facebook, Instagram,
Twitter, LinkedIn, Pinterest, TikTok, and others to connect with target audiences, build brand awareness, drive website
traffic, and ultimately generate leads or sales.

Digital marketing encompasses a wide range of tactics and strategies, including:
1) Search Engine Optimization (SEO)
2) Pay-Per-Click (PPC) Advertising:
3) Content Marketing
4) Email Marketing
5) Affiliate Marketing
6) Mobile Marketing
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Why you should invest more on Social Media Marketing
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85 /o of small & medium business users
use Twitter to provide customer service.

o,
93 A of marketers use Facebook
advertising regularly, which translates

to about 3 million businesses that use
Facebook to market their business. 77% of Twitter users feel more positive
about a brand when their Tweet has

26% of Facebook users who clicked been replied to.
on ads reported making a purchase.

3 ml"lon 60% of the users learn
companies are using @ @ about new products via
WhatsApp for Business. other profiles on Instagram.

Approximately 42 billion G Out of one billion users,
texts are sent and 1.6 billion MARKET' NG about 800 million accounts
photos shared through follow at least one business
WhatsApp daily. entity on Instagram.
79% i 150 milli
o of B2B marketers see LinkedIn MIIHON hours of YouTube
as an effective source of lead generation. is now watched by people every day.
LinkedIn makes up more than 50% of The most viewed brand videos are
all social traffic to B2B websites & blogs. on average 31-60 seconds long.
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ADVANTAGES
1) Increased Brand Awareness
Social media platforms allow businesses to reach a vast audience and in brand visibility. By consistently
sharing relevant and engaging content, businesses can raise awareness of their brand among potential
customers.
2) Content distribution
Social media platforms serve as powerful distribution channels for sharing content such as blog posts,
articles, videos, and info graphics. Businesses can leverage social media to amplify their content reach, drive
traffic to their website, and attract new visitors.
3) Customer Insights
Social media platforms provide valuable insights into customer preferences, behaviors, and sentiments.
Through analytic tools and audience insights, businesses can gain a deeper understanding of their audience,
track engagement metrics, and make data-driven decisions to optimize their marketing strategies.

DISADVANTAGES
1) Time-Consuming
Managing social media accounts and creating engaging content can be time-consuming. Businesses must dedicate
resources to consistently post content, respond to comments and messages, and monitor their social media presence.
2) Negative Feedback
Social media exposes businesses to public scrutiny, and negative feedback or criticism can spread quickly. Businesses
must be prepared to handle negative comments and complaints professionally and promptly to protect their reputation.
3) Breaches Risk of Security
Social media accounts are vulnerable to hacking, phishing attacks, and other security breaches. Businesses must
implement robust security measures to protect their accounts and sensitive information from unauthorized access.

CONCLUSION
The influence of marketing through media channels is undeniable, with businesses leveraging various platforms
and technologies to reach and engage with their target audience. Through this paper, we have explored the multifaceted
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landscape of marketing through media, examining its evolution, advantages, and disadvantages of social media
marketing, and challenges.

In conclusion, marketing through media channels is a dynamic and ever-evolving field that offers both opportunities
and challenges for businesses. By leveraging the power of media channels effectively and embracing digital
transformation, businesses can create impactful marketing campaigns, build stronger relationships with their audience,
and drive sustainable growth and success in today's competitive marketplace.
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