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/ ABSTRACT

Digital entrepreneurship is a highly dynamic approach that holds significant potential for societal transformation
and advancement. The concept under consideration has a strong correlation with private sector development,
small and medium-sized enterprise (SME) policies, job creation, innovation, and competitiveness. There is a need
to research the utilisation of digital entrepreneurship among SMEs. Considering the geopolitical ramifications of
the COVID-19 pandemic, this research has the potential to establish a contemporary economic model. Hence, the
primary objective of this research is to assess the dependability of employing digital entrepreneurship, particularly
within the realms of social media platforms and technological contexts. In order to ensure the validity of this
investigation, a limited number of 43 samples were employed for the assessment of reliability. The results indicate
that the five variables examined consistently demonstrate the assessed construct. Hence, the measurement items
that have been modified demonstrate a high level of reliability, making them suitable for utilisation in subsequ@

research endeavours.

INTRODUCTION

The digital economy has emerged as a prominent phenomenon in industrialised nations, namely the United States
and China, which collectively contribute to 40% of the global Gross Domestic Product (GDP) and have a
prominent position in several domains of digital technology advancement (UNCTAD, 2019). This transformation
has led to the expansion of the market and a subsequent reduction in associated costs (Murthy et al., 2021).
According to Elia et al. (202), integrating novel technologies is crucial to digital technology's business models
and operational frameworks. Thus, this digital-based entrepreneurship is a process of innovation towards the
transformation of existing businesses (European Commission, 2015) with new ways of value creation (Pagani,
2013; Vendrell-Herrero et al., 2017), which is a driver of innovation development (Ardolino et al., 2017; Martin-
Pefia et al., 2018; Hinings et al., 2018; Satalkina & Steiner, 2020).

The progress above has led to the emergence of a novel business framework that encompasses various industries.
This framework revolves around the virtualisation of administrative, financial, and storage systems and the
digitalisation of fundamental business operations, including procurement, distribution, manufacturing, and
communication. The advent of technology has led to the emergence of a novel paradigm commonly referred to as
the digital economy (Asliturk et al., 2016).

The current situation necessitates the prioritisation of enhancing the digitalisation of the economy, particularly for
small and medium-sized enterprises (SMEs). The government has enacted a range of initiatives and programs
aimed at catering to the distinct requirements of SMEs and entrepreneurs. These efforts encompass the provision
of financial aid, the enhancement of human capital development, and the facilitation of market access support.
The involvement of SMEs in Malaysia is not a recent phenomenon. The introduction of this phenomenon has
occurred over several centuries, and it has emerged as a crucial resource in facilitating and augmenting the nation's
economic revenue expansion (Omar et al., 2019), particularly in emerging economies (Srinivasan & Venkatraman,
2018; Ng et al., 2020; Chatterjee et al., 2021). Furthermore, the advent of digital entrepreneurship has facilitated
the expansion of SMEs by using information and communication technology (ICT).

Specifically, the utilisation of social media platforms and the Internet has empowered SMEs to compete with more
giant enterprises effectively (Jere & Ngidi, 2020). A significant portion of the existing body of literature on
digitalisation and its effects mainly focuses on management and marketing information systems, with limited
attention given to the broader realm of business, particularly in digital entrepreneurship (Jere & Ngidi, 2020).
Hence, it is imperative to undertake and substantiate research on digital entrepreneurship within the context of
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SMEs. This necessity arises from the potential ramifications of ongoing global pandemics and geopolitical factors,
which can engender novel economic frameworks, including digital business models (Chatterjee et al., 2020).
Additionally, it is crucial to investigate technology adoption among SMEs in Malaysia.

In the contemporary technology adoption landscape, as enterprises progressively rely on developing inventive
products, services, and operational strategies to maintain their competitiveness, possessing advanced cognitive
abilities and creative problem-solving aptitude becomes imperative. The achievement of transformation is
contingent upon human culture and cognition, as well as ethical ideals and deliberations, particularly those
individuals who spearhead the advancement of this alteration. (Kooskora, 2021). According to (Gicke Meier,
2021), entrepreneurs face distinct challenges when building and validating business models for social media
platforms inside technological contexts.

Hence, within the framework of this study, digital entrepreneurship is centred on utilising social media platforms.
Bejjani et al. (2023) state that social media serves as a valuable tool for effectively navigating the increasing
complexities of the modern market, fostering interaction, and establishing connections among various
organisations. Nambisan (2017) states that social media can be defined as technical tools and systems that facilitate
innovation and entrepreneurship by enabling communication, collaboration, and computational functionalities.
This facilitates organisations in acquiring substantial insights and experience from these firms.

This study examines the correlation between the adoption of digital entrepreneurship and the technological context
of relative advantages, compatibility, and complexity in utilising social media platforms among SMES in
Malaysia. According to (Tornatzky & Klein (1982), the adoption of a particular innovation is influenced by factors
such as relative advantages, compatibility, and complexity. This study also underscored the importance of
interactivity in developing a connection between companies and consumers who may interact with the digital
platform. Interactivity refers to the extent to which several individuals or groups can engage with one another
through technological means, such as social media platforms (Qalati et al., 2020). The results indicate that the
variable functions as a statistically significant predictor. Nevertheless, there exists further research that
demonstrates contradictions and warrants further investigation (Ainin et al., 2015; Odoom et al., 2017; Ahani et
al., 2017; Tajudeen et al., 2018; Ahmad et al., 2019; Chatterjee & Kar, 2020; Rahman et al., 2020); Qalati et al.,
2020; Ezeetal., 2021b; Abbasi et al., 2022; Abdullahi et al., 2022; Miniesy et al., 2022; Patil et al., 2022; Qalati
etal., 2022)

METHODOLOGY

This study employed a survey methodology, with a sample size of only 43 respondents, to assess the dependability.
The data in this study were obtained using a self-administered questionnaire distributed among small and medium-
sized firms in Malaysia. A Likert-type scale was employed to assess the elements of all technological contexts,
including digital entrepreneurship adoption. The assessments used to assess the adoption of digital
entrepreneurship consisted of nineteen items that were derived from prior studies conducted by Tajudeen et al.
(2018)

The variable of the technological context comprises several factors, including relative advantage, compatibility,
complexity, and interactivity. The relative advantage and compatibility assessment was conducted using a
measurement consisting of seven items. This measurement was derived from previous studies by Ahmad et al.
(2019). Ifinedo (2011) included eight measurement items to assess complexity. The assessment of interactivity
was conducted using a measurement consisting of five items. This measurement was derived from previous studies
conducted by (Ahmad et al., 2019).

RESULTS

The examination of Cronbach's Alpha in this study will examine the small sample size or the minimum variation
among the study respondents. In studies that involve a substantial number of samples or substantial variability
among participants, it is appropriate to employ research instruments with relatively low coefficients, namely r
values more than 0.60 (Cates, 1990). Table 1 presents the reliability coefficients for all variables examined in the
study. Furthermore, the concept of dependability can be described as the degree to which an experiment, test, or
other measurement process produces consistent results when performed multiple times (Carmines & Zeller, 1979,
p. 11; Jaganathan & Ishak, 2019)

€' 2023 EPRAEBMS | https;/eprajournals.com/ Journal DOI URL: https;//doi.org/10.36713/epral013
67


https://eprajournals.com/
https://doi.org/10.36713/epra1013

= Journal DOI: 10.36713/epra1013 | SJIF Impact Factor (2023): 8.048 ISSN: 2347-4378
/&t EPRA International Journal of Economics, Business and Management Studies (EBMS)
Volume: 10 | Issue: 11 | November 2023 -Peer-Reviewed Journal

Table 1: Reliability assessment for variables

Variable Cronbach Alpha No. of items
Digital Entrepreneurship Adoption 0.975 19
Relative Advantage 0.971 7
Compatibility 0.960 7
Complexity 0.846 8
Interactivity 0.968 5

According to the results, the Cronbach Alpha for digital entrepreneurship adoption exhibits the highest value,
precisely 0.975. The reliability of the system, as measured by its relative advantage value (0.971), compatibility
(0.960), complexity (0.846), and interactivity (0.968), is found to be higher than the minimum acceptable level of
reliability, as established by McMillan and Schumacher (2006). Furthermore, there are no deleted items to increase
the reliability of the design. Therefore, it can be inferred that using a questionnaire is advantageous and dependable
for subsequent analysis.

CONCLUSION

The primary aim of this study is to assess the dependability of utilising digital entrepreneurship adoption within
social media platforms and the conceptualisation of technological contexts. The findings of this study
unequivocally demonstrate that all assessed constructs exhibit robust internal consistency, which remains stable
across many research endeavours. Hence, the obtained results demonstrate a high level of appropriateness and
reliability within the research context.

This study holds significance in guaranteeing the inclusion of digitisation as a pivotal approach by the government
in the 12th Malaysia Plan (2021-2025) to enhance the digital economy, particularly in addressing the enduring
and immediate repercussions of the COVID-19 epidemic. The COVID-19 pandemic that occurred from 2020 to
2021 has had a detrimental impact on the global economy, resulting in significant repercussions for the realm of
digital entrepreneurship as it grapples with this unprecedented problem (livari et al., 2020; Modgil et al., 2022;
Secundo et al., 2021).
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