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ABSTRACT
The internet and social media provide students with a range of academic benefits and opportunities to enhance their
learning process. The main goal of this research is to examine the impact of using the social media on the academic
performance. The new social networks, such as Instagram, Facebook, Twitter, etc., can affect the behavior and academic
performance of the college teachers, therefore the selected sample as college teachers in rural and urban area. The
analysis carried out through some statistical techniques and made some meaningful concluding remarks.
KEYWORDS: Graphical Representation, Chi-square Test, Proportion Test, Level of significance.

INTRODUCTION
Today‟s Universities have well-developed
social media strategies, and use a suite of social
media tools for various purposes including internal
and external communications, recruitment, sharing
research findings, and highlighting exciting student
initiatives. Social media tools and technology are also
making their way into the classroom, although the
2013 Pearson Report indicates that its use in teaching
lags behind other uses, and that “faculty are much
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more willing to embrace social media in their
personal lives than they are to use it for professional
or teaching purposes”. However, active proponents
are quick to relate how these tools increase student
engagement and have a positive influence on
teaching and learning. Is there any substance behind
these claims? Is there any evidence that social media
has a useful place in the classroom?
It‟s becoming increasingly clear that social
media is commonly used in the University context.
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The majority of faculty (78.9%) feels that digital
communication has increased their communication
with students Blogs and wikis are the tools most
commonly used in classrooms, followed by podcasts,
LinkedIn, Facebook and Twitter. There are some
detailed, quantitative case studies that have tested the
value of specific tools in the context of the classroom
environment in higher education. The authors list the
following benefits of using Twitter in higher
education:
 Helped with general communication about
the course (e.g., details about assignments,
class announcements, or due dates)
 Improved contact among students and
between students and the instructor
Increased cooperation among students
 Promoted active learning whereby students‟
experiences (inside and outside the
classroom) were more easily linked to
course materials
 Helped to created a strong learning
community among students
 Increased
participation
by
students,
including those who would otherwise be
intimidated by the lecture-hall environment



Quick Internet searches will yield many
similar statements, and support the idea of
using social media tools in teaching and
learning.
Universities certainly need to develop
guidelines for the use of social media tools in the
classroom. In addition, instructors must be savvy
with social media technologies, etiquette, and „terms
of use‟ before introducing them into the classroom
context.

METHODOLOGY
We collect the primary data from 4 colleges
in Kolhapur district and classify this data into two
areas i.e. Rural and Urban. We have collected
primary data by questionnaires prepared and
information is collected from respondent.

STATISTICAL TOOLS




Graphical Representation
Test for Proportion
Test for chi-square for independence of
Attributes

Graphical Representation
The Number of teachers uses Social media for different purpose
Type of criteria
No. of Teachers
News
44
Grammer check
24
Translation
22
Teaching and learning
47
Information Sharing
45
Other
19

Distribution of College teachers according to shopping networking sites
shopping networking sites
No.of Teachers
Amazon
32
Flip cart
39
E buy
3
Snapdeal
23
Jungally
4
AB
1
Rediff
10
Naptol
11
Mantra
5
Shopclues
1
Yepmee
4
Mial Store
3
Others
9

2020 EPRA SEEO

|

www.eprajournals.com |

Journal DOI URL: https://doi.org/10.36713/epra0314

7

-----------------------------------------------------------------------------------------------------------------------------------------------------EPRA International Journal of Socio-Economic and Environmental Outlook(SEEO)
ISSN:2348-4101
Volume: 7 | Issue: 2| September 2020 | SJIF Impact Factor (2020): 7.005 | Journal DOI: 10.36713/epra0314 | Peer-Reviewed Journal

Distribution of different tools used for uses social media of College Teachers
Type of Media
Computer
Tab
Mobile
Other

No. of Teachers
43
7
48
9

Distribution of various purpose of WhatsApp uses of college teachers
Purpose of uses
No. of Teachers
Notes
26
Jokes
16
Video of teaching subject
10
Important Mail
41
For function
25
Exam
10
Group discussion
24
Massage
28
Solving problem
21
other
11

1. Tests of independence for data from
rural and urban
H0: Availability of students training in college for the
awareness of Social Media is independent on area
H1: Availability of students training in college for the
awareness of Social Media is independent on area
2. Tests of proportion of users
i. e. The proportion of users is
insignificant.
i. e. The proportion of users is

social media users in rural and urban is same. So,
finally we conclude that, the social media in teaching
practice is helpful for effective teaching.
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