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ABSTRACT 

The dental products market has seen substantial growth over the years, influenced by factors such as rising awareness of oral health, 
increasing disposable incomes, and advancements in dental care technologies. This review paper aims to analyze the sales trends of 
marketed preparations in the dental products sector within the region of Jalna, Maharashtra. The study explores various categories of 
dental products, including oral hygiene items like toothpaste, mouthwashes, dental floss, and therapeutic dental products, such as 
fillings, crowns, and orthodontic materials. It delves into the distribution channels, retail patterns, and consumer preferences specific 
to the region, considering socio-economic factors that impact purchasing behavior. Additionally, the paper examines seasonal variations, 
the influence of local cultural practices, and the role of marketing strategies in shaping sales. Data sources such as regional sales reports, 
market surveys, and consumer feedback will be reviewed to provide insights into the growth trajectory of the dental product market in 
Jalna. This paper also aims to highlight the challenges faced by stakeholders in the industry, including regulatory constraints, 
competition from unorganized sectors, and the impact of emerging online retail trends. The findings will serve as a valuable resource 
for manufacturers, distributors, and policymakers seeking to understand and capitalize on the evolving dental products market in the 
region. 

KEYWORDS : Analyzing Sales Trends, Marketed Preparations, Dental Products, Regional Sales Analysis, Market Analysis, Dental 
Market Trends, Consumer Behavior, Pharmaceutical Sales, Dental Preparations, Healthcare Products, Geographical Market Study, 
Product Performance.  
 

1. INTRODUCTION 
The introduction of your review paper provides essential context 

for the study, highlighting the importance of analyzing sales 

trends in dental products within the region of Jalna, Maharashtra. 

This section sets the foundation for the review, giving readers an 

understanding of why this topic is relevant and timely. 
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Background of the Dental Products Market 

                                                         Fig:1.Dental product market. 

 

The global dental products market has experienced significant 

growth over the last few decades. As oral health awareness has 

increased worldwide, the demand for dental care products has 

surged, leading to advancements in both the products available 

and the ways in which they are marketed. The market for dental 

products includes a wide range of items such as toothbrushes, 

toothpastes, mouthwashes, dental floss, therapeutic dental 

products, implants, and orthodontic materials. These products 

serve to prevent oral diseases, improve hygiene, and offer 

restorative solutions. 

 

The dental Industry is also heavily influenced by continuous 

innovation in product formulations, packaging, and marketing 

strategies. Emerging trends include the demand for eco-friendly, 

natural, and innovative oral care products. As a result, companies 

in this sector are focusing not only on product efficacy but also 

on sustainability and consumer health-consciousness. 

 

In India, the dental products market has been growing rapidly due 

to a combination of rising disposable incomes, an increase in 

dental awareness, and a burgeoning middle-class population. 

However, regional variations in product demand, purchasing 

behavior, and access to products exist, creating a need for 

localized market analyses. 

 

2.STATEMENT OF PROBLEM 
The dental care market has seen significant growth with the 

increasing demand for oral hygiene products. Among these, 

marketed dental preparations such as desensitizing toothpaste, 

fluoride gels, mouthwashes, and medicated rinses play a crucial 

role in maintaining oral health. Despite their growing importance, 

there is often limited insight into how these products perform in 

the market over time, particularly with regard to their sales trends, 

market acceptance, and competitive positioning. 

 

This study seeks to address the gap by analyzing the sales trends 

of a specific marketed dental preparation. The problem lies in the 

lack of comprehensive understanding of the product's 

performance across different time periods, regions, and consumer 

demographics. Moreover, external factors such as market 

competition, promotional activities, and changing consumer 

preferences are influencing sales patterns, making it essential to 

systematically evaluate these trends. 

 

3.HYPOTHESIS 
3.1 H₁ (Alternative Hypothesis): There is a significant 

relationship between marketing strategies and the sales trends of 

the marketed dental preparation. 

3.2 H₀ (Null Hypothesis): There is no significant relationship 

between marketing strategies and the sales trends of the marketed 

dental preparation. 

 

4. AIM  
To analyze the sales trends of a marketed dental preparation and 

identify the key factors influencing its market performance, in 

https://doi.org/10.36713/epra2013


                                                                                                                                                                          ISSN (Online): 2455-3662 
 EPRA International Journal of Multidisciplinary Research (IJMR) - Peer Reviewed Journal 
 Volume: 11| Issue: 6| June 2025|| Journal DOI: 10.36713/epra2013 || SJIF Impact Factor 2025: 8.691 || ISI Value: 1.188 

 

 

2025 EPRA IJMR    |    http://eprajournals.com/   |    Journal DOI URL: https://doi.org/10.36713/epra2013-------------------------------313 

order to provide strategic insights for improving sales and 

competitiveness. 

 

4.1OBJECTIVE  

1. To evaluate the sales performance of the marketed dental 

preparation over a defined time period. 

2. To identify key factors (e.g., marketing efforts, seasonal 

trends, pricing, competition) influsing           sales trends. 

3. To assess the impact of promotional activities on product 

sales. 

4. To analyze regional and demographic sales patterns for 

the dental preparation. 

5. To forecast future sales trends using historical data. 

 

5. LITERATURE SURVEY 
5.1 Importance of Dental Health: Growing Awareness and 

Impact 

Dental health plays a critical role in overall well-being. Poor oral 

hygiene can lead to a range of health issues, including tooth decay, 

gum disease, and in severe cases, systemic diseases like heart 

disease and diabetes. Furthermore, dental health is closely linked 

to an individual’s self-esteem, with the appearance of teeth 

influencing one’s confidence and social interactions. 

 

In India, a rising awareness about the importance of oral hygiene 

has significantly contributed to the growth of the dental products 

market. Government campaigns, educational programs, and 

increased media coverage have raised awareness about preventive 

dental care. According to surveys, a larger portion of the 

population is now prioritizing daily oral hygiene and regular 

dental visits, especially in urban and semi-urban areas. 

 

In the context of Maharashtra, including regions like Jalna, there 

has been a noticeable shift toward more people adopting 

preventive dental care practices. As a result, products such as 

fluoride toothpaste, mouthwashes, and teeth-whitening products 

are in high demand, contributing to the market’s expansion. 

Additionally, the rise in middle-income consumers, a higher 

number of dental clinics, and better access to products have 

spurred the growth of the region's dental market. 

 

5.2focus of Jalna (Maharashtra) 

Jalna is a city located in the state of Maharashtra, an important 

region in Western India. Jalna, although smaller compared to 

major urban centers like Mumbai or Pune, represents a growing 

and evolving market for dental products. As urbanization 

increases, consumer behavior in rural and semi-urban areas is 

shifting, with more people becoming aware of the importance of 

dental care. The demand for dental products has been on the rise 

in Jalna, particularly among middle-class families who are 

becoming more health-conscious and are increasingly able to 

afford dental treatments and care products. 

 

The region’s dental market differs from more urbanized areas due 

to factors like Income disparities, educational levels, and cultural 

preferences. Rural and semi-urban markets in Maharashtra may 

face challenges such as limited access to a wide variety of dental 

care products, but they also present opportunities for market 

expansion due to untapped demand. Understanding how these 

regional factors influence the sales trends of dental products in 

Jalna can provide valuable insights for manufacturers and 

distributors looking to enter or grow in this market. 

 

Research Objectives 

The main objective of this review paper is to analyze the sales 

trends of marketed preparations in the dental product sector for 

the region of Jalna, Maharashtra. The paper will focus on 

understanding the following key areas: 

1. Market Trends and Growth: Analyzing the historical sales 

trends of dental products in the region, including the growth 

rate, fluctuations in demand, and identifying products that 

have seen significant adoption in recent years. 

2. Product Categories: Examining the types of dental products 

that are most popular in Jalna, such as oral hygiene products 

(toothpaste, toothbrushes, mouthwashes), therapeutic dental 

items (fillings, crowns, implants), and the growing market for 

teeth-whitening and orthodontic products. 

 

3. Consumer Behavior: Investigating consumer preferences, 

including brand choices, price sensitivity, and the role of 

dental clinics and pharmacies in influencing buying 

decisions. Understanding how local socio-economic factors 

impact purchasing behavior is a critical aspect of this 

analysis. 

4. Distribution Channels: Studying the distribution networks in 

Jalna, including local pharmacies, dental clinics, and online 

retail channels, to identify the most common ways consumers 

access dental products. 

5. Challenges and Opportunities: Identifying barriers to market 

growth, such as limited awareness, counterfeit products, 

regulatory challenges, and distribution issues. At the same 

time, the paper will explore opportunities for market 

expansion, including the increasing popularity of e-

commerce platforms and the growing demand for advanced 

dental care products. 

6. Regional Factors Impacting Sales: Understanding the 

cultural and socio-economic factors in Jalna that influence 

the types of dental products purchased, such as the effect of 

local festivals, community health initiatives, and government 

policies on consumer behavior and product demand. 

 

5.4 Overview of Dental Products 

Dental products are essential items used to maintain oral hygiene, 

prevent dental diseases, and enhance the aesthetics of teeth. These 

products include daily care items such as toothpaste, 

toothbrushes, and mouthwashes, as well as specialized products 

like orthodontic devices, fillings, and dental implants. The dental 

products market is expanding due to increased awareness about 

oral health and growing consumer demand for both preventive 

and restorative dental solutions. 
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5.5 Categories of Dental Products 

1. Oral Hygiene Products: Includes toothpaste, toothbrushes 

(manual and electric), mouthwashes, dental floss, and 

tongue scrapers used for everyday dental care. 

2. Therapeutic Products: Includes fillings, crowns, dental 

implants, orthodontic devices, and gum care products 

designed to treat or prevent specific dental issues. 

3. Preventive Products: Products like fluoride treatments, 

dental sealants, and diagnostic tools used to prevent dental 

problems before they arise. 

4. Cosmetic Products: Products aimed at improving the 

aesthetic appearance of teeth, such as teeth whitening 

products, veneers, and cosmetic fillings. 

 

5.6 Market Segmentation 

1. By Product Type: Oral hygiene products dominate the 

market, followed by therapeutic and cosmetic dental 

products. 

2. By Distribution Channel: Products are sold through 

pharmacies, supermarkets, dental clinics, hospitals, and 

online platforms. 

3. By Consumer Demographics: The market is segmented 

based on age groups (children, adults, seniors), income 

levels, and health-conscious consumers. 

4. By Geography: Urban markets tend to have higher demand 

for advanced dental products, while rural areas focus on 

basic oral care solutions. Regional preferences and local 

economic conditions also influence purchasing behavior. 

 

Regional Market Dynamics in Jalna 

The dental products market in Jalna is shaped by several regional 

factors, including socio-economic conditions, consumer 

preferences, and distribution networks. Understanding these 

dynamics is essential for analyzing sales trends and identifying 

opportunities for market growth. 

 

Socio-Economic Factors Affecting Dental Product Sales in 

Jalna 

Jalna’s socio-economic structure plays a significant role in 

shaping consumer demand for dental products. With a growing 

middle class and increasing health awareness, more consumers in 

Jalna are investing in dental care. Higher disposable incomes 

allow for greater spending on preventive and cosmetic dental 

products. However, affordability remains a key factor, with price-

sensitive segments preferring budget-friendly options. Rural 

areas may see more demand for basic hygiene products, while 

urban areas witness a rise in demand for advanced dental care 

solutions. 

 

Geographical Influences 

Jalna, being a semi-urban region, experiences a mix of urban and 

rural influences on consumer behavior. Urban areas see higher 

adoption of advanced dental products, while rural areas often 

focus on basic oral hygiene items due to lower awareness and 

access. Accessibility to retail outlets, including local pharmacies, 

impacts product availability, with rural areas facing challenges in 

accessing a wide range of dental products. 

 

Consumer Behavior 

Consumer behavior in Jalna is influenced by increased health 

consciousness, social media trends, and awareness campaigns. As 

dental hygiene becomes a priority, consumers are more inclined 

to purchase branded and quality oral care products. However, 

price sensitivity and traditional preferences also play a role in 

product selection, with consumers often opting for established, 

familiar brands. 

 

Role of Local Pharmacies and Dental Clinics 

Local pharmacies and dental clinics in Jalna serve as important 

distribution channels for dental products. Pharmacies offer basic 

hygiene products like toothpaste and mouthwashes, while dental 

clinics often sell specialized items such as fillings, orthodontic 

appliances, and other therapeutic products. Dental professionals 

significantly influence consumer purchases, particularly in terms 

of recommended treatments and products. 

 

Seasonal Variations in Sales 

Sales of dental products in Jalna are subject to seasonal 

fluctuations. For example, demand for oral care products may rise 

during festivals, when people tend to focus on health and 

wellness. Additionally, dental product sales may spike during 

health campaigns or awareness months. There may also be 

fluctuations due to climatic conditions, with higher sales in the 

summer when consumers are more likely to seek oral care for 

issues like bad breath or dehydration 

 

5.7 Sales Trends and Market Growth 

Historical Sales Trends 

Recent years have shown a steady growth in sales of dental 

products in the region of Jalna. With increasing awareness about 

oral health, products like toothpaste, toothbrushes, and 

mouthwashes have seen consistent demand. A shift from basic to 

more advanced dental care solutions is noticeable, particularly in 

urban areas where disposable income has risen. Seasonal sales, 

such as during health campaigns and festivals, also contribute to 

spikes in demand. 

 

Growth Trajectory 

The dental products market in Jalna appears to be expanding, 

albeit at a moderate pace. Increased consumer awareness and 

rising middle-class incomes are driving growth, though it is 

slower compared to larger urban centers. The market is likely to 

continue growing, especially as access to modern dental care 

improves in semi-urban and rural regions. 

 

Brand Performance 

Popular brands like Colgate, Sensodyne, and Oral-B dominate the 

market, holding a significant market share. Emerging local brands 

have started gaining traction due to competitive pricing and 

region-specific products. Brand loyalty remains strong in the 
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region, though new entrants are challenging established players 

with innovative products and localized marketing. 

 

Impact of Pricing and Discounts 

Pricing plays a key role in consumer purchasing decisions, 

particularly in a price-sensitive market like Jalna. Discounts, 

bundled offers, and seasonal promotions significantly impact 

sales volume, with consumers often waiting for promotions to 

purchase more expensive items like electric toothbrushes or 

premium toothpaste. 

 

Online vs. Offline Sales 

The rise of online retail platforms is changing the dynamics of 

dental product sales in Jalna. While traditional brick-and-mortar 

stores, such as pharmacies and supermarkets, remain the primary 

sales channels, e-commerce platforms are growing in popularity 

due to convenience, competitive pricing, and home delivery 

options. Online sales of dental products are expected to continue 

increasing, particularly in the wake of the COVID-19 pandemic. 

 

5.8 Factors Influencing Sales Trends 

Consumer Awareness and Education 

Increasing awareness about the importance of dental hygiene, 

driven by health education campaigns, has led to higher 

consumption of dental care products. As consumers become more 

informed, there is a growing demand for products targeting 

specific issues like teeth whitening, sensitivity, and gum care. 

 

Marketing Strategies 

Aggressive marketing, including TV advertisements, celebrity 

endorsements, and social media promotions, has a significant 

impact on sales. Brands are investing in digital marketing to reach 

a wider audience, particularly targeting younger, tech-savvy 

consumers in Jalna. 

Government and Health Initiatives 

Government initiatives, such as dental health awareness 

campaigns and programs promoting regular dental check-ups, 

have influenced sales of preventive dental care products. 

Regulatory measures also ensure product safety, fostering 

consumer confidence in established brands. 

 

Healthcare Professional Recommendations 

Dentists and healthcare professionals in Jalna have a strong 

influence on consumer choices, particularly for therapeutic and 

advanced dental products. Products recommended by dental 

professionals are more likely to be trusted and purchased by 

consumers. 

 

Competition from Local, Regional, and National Players 

The market in Jalna is highly competitive, with both national 

brands and local players vying for market share. Local products, 

which are often more affordable, compete with national brands, 

impacting the pricing strategies of larger companies. Smaller, 

regional brands also try to offer products suited to local tastes and 

needs. 

 

Technological Advancements in Dental Products 

 

Innovations such as electric toothbrushes, smart dental devices, 

and eco-friendly products are gaining traction in the market. 

Consumers in Jalna are increasingly seeking advanced products 

that offer greater convenience, improved results, and better 

sustainability. 

 

5.8.1 Emerging Trends in the Dental Market 

Fig:2.Emerging trends in the Dental Market 

Natural and Organic Dental Products 

There is a growing demand for natural and organic dental 

products, such as herbal toothpastes and eco-friendly oral care 

items. Consumers are increasingly interested in products that are 

free from harmful chemicals and align with their health-conscious 

lifestyles. 
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Sustainability in Dental Products 

Sustainability is becoming a key factor in product development. 

Manufacturers are focusing on eco-friendly packaging, 

biodegradable products, and reducing the environmental impact 

of their production processes. 

Innovative Product Formulations 

 

Digital Marketing and E-commerce 

The shift toward online shopping has intensified the role of digital 

marketing and e-commerce in the dental product market. Brands 

are leveraging platforms like Amazon and Flipkart, as well as 

their own websites, to reach a larger audience. 

 

6.IMPACT OF COVID-19 OF SALES TRENDS 
Pandemic Influence on Dental Habits 

During the COVID-19 pandemic, consumers reduced visits to 

dental clinics, leading to an increase in the demand for home oral 

care products such as toothpaste, mouthwashes, and at-home teeth 

whitening kits. The shift to online shopping also accelerated 

during this period. 

Effect on Product Demand 

The pandemic caused a spike in demand for home-use dental 

products, such as toothpastes and electric toothbrushes, while 

reducing the demand for professional dental services and 

products. With dental clinics closed or offering limited services, 

consumers focused on maintaining oral hygiene at home. 

 

Post-pandemic Recovery 

As dental clinics reopened and consumer confidence returned, the 

market began recovering. People are now more aware of their oral 

health than ever, which continues to drive demand for both 

preventive and therapeutic dental products. 

 

6.1.2 Future Outlook and Opportunities 

Fig:3.Future Outlook and opportunities. 

Market Forecasts 

The dental products market in Jalna is expected to grow over the 

next 5-10 years, driven by increased health awareness, rising 

disposable incomes, and greater access to dental care. The shift 

toward preventive care and premium dental products is likely to 

continue. 

 

Opportunities for Growth 

There are significant growth opportunities in rural and semi-urban 

areas of Jalna, where dental care awareness is still emerging. 

Expanding the availability of affordable, high-quality dental 

products in these areas can drive market growth. 

 

Potential Market Entry Strategies 

New brands can enter the Jalna market by focusing on 

affordability, leveraging local distribution networks, and 

introducing innovative, health-conscious products that cater to the 

region’s evolving consumer preferences. 
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Fig:4.Oral Care Market 

7.MATERIALS AND METHOD 
7.1 AMOXICILLIN (Antibiotic) 

MARKET CELING PRICE 

In Jalna, Maharashtra, the ceiling prices for amoxicillin 

formulations are regulated by the National Pharmaceutical 

Pricing Authority (NPPA) under the Drugs (Prices Control) 

Order, 2013. These prices are applicable across India, including 

Jalna, to ensure affordability and accessibility of essential 

medicines.  

 

Amoxicillin Ceiling Prices (as of 2023,2025) 

• Amoxicillin 500 mg Capsules: ₹6.56 per capsule 

• Amoxicillin 250 mg Capsules: ₹2.91 per capsule 

• Amoxicillin Powder for Suspension (125 mg/5 ml): 

₹0.57 per ml 

• Amoxicillin + Clavulanic Acid Injection (1 g + 200 

mg): ₹140.66 per vial 

1. Active Ingredient For Amoxicillin 

If you're referring to Amoxicillin API (Active Pharmaceutical 

Ingredient), here's a detailed overview focused on its market, 

manufacturing, pricing, and regulatory landscape, especially 

relevant to regions like Jalna, India, which is part of 

Maharashtra’s growing pharma and API manufacturing belt: 

 Amoxicillin API: Overview 
• Definition: The API of amoxicillin is the raw, biologically 

active substance used in the formulation of final amoxicillin 

products (tablets, capsules, suspensions, injections). 

• Form: Typically sold as Amoxicillin Trihydrate in powder 

or crystalline form. 

 

PLAN OF WORK 

Plan of Work (Amoxicillin Market Study – Jalna Focus) 

This study aims to analyze the market trends, sales data, and 

ceiling price regulations of amoxicillin in Jalna, Maharashtra. The 

work will begin with a literature review on antibiotic use and 

demand. Data will be collected from pharmacies, wholesalers, 

and regulatory sources (NPPA). Key factors such as pricing, 

availability, consumer demand, and manufacturer presence will 

be assessed. Interviews with healthcare providers will support 

qualitative insights. The study will conclude with an analysis of 

market trends, challenges, and recommendations for ensuring 

affordable access. Emphasis will be on compliance with price 

controls and improving antibiotic stewardship. 

 

8.CONCLUSION 
This review of sales trends in dental products in Jalna highlights 

the dynamic nature of the market. Factors such as socio-economic 

conditions, consumer awareness, marketing strategies, and 

emerging trends are all contributing to the region’s growth in the 

dental product sector. Despite challenges like counterfeit products 

and logistical hurdles, there are significant opportunities for new 

brands and innovations to thrive in the region. As the market 

continues to expand, stakeholders should focus on addressing 

consumer needs, especially in rural and semi-urban areas, to 

capitalize on the growth potential. 

 

Despite this positive trend, challenges remain. Unorganized 

market segments and limited digital adoption hinder broader 

growth. Moreover, many consumers still rely on traditional or 

local poducts due to cost concerns or lack of awareness. 

 

However, the market offers significant opportunities. Expanding 

online sales, launching educational campaigns, and offering 

diverse, affordable product lines can help bridge current gaps. 

With the right strategies, Jalna’s dental product sector can evolve 

into a strong regional market with long-term sustainability and 

profitability. 
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9.EXPECTED OUTCOMES 
1. Market Insight: A comprehensive understanding of 

amoxicillin demand, availability, and pricing trends in 

Jalna. 

2. Price Compliance: Assessment of whether local retailers 

adhere to NPPA's ceiling price regulations. 

3. Sales Trends: Identification of the most commonly sold 

formulations (e.g., 500 mg capsules, pediatric suspensions) 

and seasonal demand variations. 

4. Accessibility Issues: Detection of any gaps in supply, 

overpricing, or regional shortages. 

5. Healthcare Practices: Insight into prescribing patterns and 

awareness of antibiotic resistance among local 

practitioners. 

6. Policy Recommendations: Suggestions to improve pricing 

transparency, accessibility, and responsible antibiotic use. 
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